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[00:00:00] Hartford Prints, as | believe the graphic designer and artist, so she does a
lot of the designs in their. Our friend, yeah, she works hard for Harvard Business. Is that
your friend? This is a local shop. They have a lot of merch that is either from local or, you
know, businesses that are from Bridgeport, New Haven. They started off as like a
printmaking studio, essentially, and they would make cards

[00:00:38] and wedding invitations that you think over time. These other things and

[00:00:44] | mean, they still do a lot of that. So | wouldn't say, | want to compare it to
like a Holiday Inn, but | guess that kind of like make sense of it kind of like that. Yeah. As
far as like more local, locally based, therefore there like a cool niche thing that, you know,
my name is here over here. | know this. This spot has been they've been wanting to see
this for a while. And | believe the person who was in collaboration with this is like 18 year
olds and maybe the owner of Red Rock. | don't know the full detail, but | know there was a
conversation. Both spaces. | don't know if they're going to turn this into anything anytime
soon. | hope so. He used to be a social club. | won't notice the lack of. We're back in the
magnetic like twenty

[00:01:40] 2012, 2011. | like a long, thin, long.
[00:01:45] Yeah, for Rihanna herself, who is very bubbly, very pop.

[00:01:53] They got particular studies that. | feel like I'm really coming now. Just
like.

[00:02:04] Somewhere in.



